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Fig.1 Conceptual model of rural tourism
experience based on the authenticity
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Table 2 Assessment of the first order measurement model
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A Research of Authenticity Experience Model of Rural Tourists

Chen Cai, Zhao Zhifeng

(School of Tourism Management, Hainan Normal University, Haikou 571158, Hainan, China)

Abstract: Based on the theory of authenticity, this paper explores the dimensions of rural tourism experience
using a hybrid research approach. Firstly, the paper uses the grounded theory to extract the four dimensions of
‘true environment’, ‘true feelings’, ‘true wisdom’ and ‘true self” to construct a conceptual model of rural tour-
ism experience. Secondly, the paper used quantitative research to verify the rationality of the four dimensions
of true environment, true feelings, true wisdom, and true self. The four dimensions have a moderate degree of
correlation. Further verification shows that the four dimensions can be converge on the second-order variable
“ authenticity experience” . The results are shown as follows: 1) The authenticity experience model of rural
tourists include four dimensions. The foundation of the true environment is the original rural natural environ-
ment and the original rural humanistic environment. True feelings include tourist feelings and the feelings in in-
terpersonal communication. True wisdom refers to the tourists’ spiritual or epiphany to the objective world, so-
cial life and other aspects in the process of rural tourism. The true self is a kind of psychological state includ-
ing optimism, calmness, ease and satisfaction. True environment is the basic level, true feelings and true wis-
dom are enhancement levels, and true self is the highest level. 2) Authenticity is one of the main elements of
tourists” motivation and willingness to travel in rural areas, which indicates that ‘authenticity’ can be used as
one of the core indicators to measure the difference between rural and urban environmental experiences. Rural
resources and the environment mostly exist in a natural state and are mostly ‘true’, while urban resources and
the environment are mostly in an artificial state and are mostly ‘false’. The authenticity experience model of
rural tourists reveals the differences between urban and rural areas from the authenticity level.
3) The paper puts forward two ways to deal with the relationship between rurality and authenticity: one is sub-
ordination, which regards authenticity as an important dimension of rurality, that is, rurality is not only reflec-
ted in objective elements, but also reflected in tourists’ perception and experience. The other is the juxtaposi-
tion relationship, which juxtaposes authenticity and rural nature. In addition, the strategies of rural cultural re-
vitalization is proposed from the aspects of true environment, true feelings, true intelligence, and true self. Fi-
nally, limitations and prospects are discussed.

Key words: authenticity; rurality; true environment; true feelings; true wisdom; true self



